Busut B YHuBepcuteT Tynysbl XKaH-XXopec (PpaHuumsa)

C 25 Hosbps no 2 nekabps 2018 roga cocToanCa BU3UT AOLEHTa BbiCLIen WKOAbLI CeEpBUCA U
Toprogan UMM3uT Hannm AHaToNbeBHbl Ko3noBon B YHuBepcuteT Tynysbl XaH-)XKopec
(OpaHUKMA) B paMKax MPOEKTa akadeMuyeckom MobunbHOCTM npenonaBaTenen Erasmus+
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YHuBepcuteT Tyny3bl XKaH-)XopecC BXOAUT B cuctemy denepanbHOro yHusepcuteta Tynysbl,
NCcTopusa Kotoporo Havanach eue B Xlll Beke. CTpykTypa YHMBEpPCUTETaA BO MHOMOM CX0Xa C
MonnMTexHn4YeCckKMM yHUBepCUTeToM. YNCNEeHHOCTb CTYAEHTOB BO (PpaHLy3CKOM By3e Takxe
npesbiwaeT 30 ThicAY YenoBek, 6onee 5 ThicAY COCTaABAAT 3apybeXXHble yYalimecs.

AkageMumyeckasd MobMNbLHOCTL MpenofaBaTesien HABASETCA HEOTbEMJEMOM YHacCTbio
WHTEepHaUMOHanM3aumMm cuctembl Bbicwero obpa3oBaHUs, KOTopas AaeT BO3MOXHOCTb
npenofaBaTensaMm MNoNyyYnTb OeCUEeHHbIN OMNbIT YTEHUS Kypca nekuuin ona 3apybexHon
ayaumTopuun, 0bCyXAeHMS TEXHOIOMNIA U NPaKTUK NpenofaBaHnsa B 3apybeXXHbIMU Koaeramm u
obmeHa nepenoBbIM OMbITOM, @ TakXXe NMO3BOJISET HalaAUTb KPOCC-KYNbTYPHbIE CBA3M, HANTK
HOBble TOYKM poCTa ANS pa3BUTUA COTpyAHMYecTBa B obnactm obpa3oBaHUA M Hay4YHbIX



nccnenoBaHUN.

B xone BM3MTa COCTOSANACh NMPe3eHTaunsd KYpCcoB JIEKUUA Ha aHIIMNCKOM Si3blKe Ha TeMy:
«Marketing 4.0: New Trends and Approaches», «Marketing - mix applied to International Business
Development" gna cTygeHTOB MarmcTpaTypbl, 06y4YaloWwmxcs no nporpaMmmam «MexayHaponHas
Toproeasa» n «Kpocc-KybTypHOE COTPYLAHNYECTBO».

CTyneHTbl NPOSBUM BbICOKUA UHTEPEC U AaN MOJIOKUTESIbHYI0 OLEHKY NPOC/YLWaHHbIM KypcaM.
AvpekTop WHCTUTYTa MHOCTPaHHbLIX S3bIKOB npodeccop Bnagumup BEJIAKOB nogrteepauwn
BbICOKY 3aMHTEpPeCOBaHHOCTb B Pa3BUTUN aKageMMUYeCcKon MObMAbHOCTM NpenofaBaTenen u
Bbipa3unn bnarof4apHoOCTb pyKoBoACTBY lMoantexHnyeckoro yHmeepcuteTa, UMMaAuT n BLUCT 3a
NA0AOTBOPHbLIN BU3NT aoueHTa Ko3noson H.A.

B xo4e BM3MTa cOCTOAIACh BCTPeYa M neperoBopbl C AIMPEeKTOpoOM MHCTUTYTa Typusma ISTHIA
npodeccopoM JlopaHoMm bapToM. OnpenenieHbl NepcrneKTUBHbIE HarnpaB/ieHUA COTPYAHNYeCTBa
BLUCT B paMKax pa3BUTUSA aKageMnU4yeCcKon MOBMIbHOCTM CTYOEHTOB 1 NpernofaBaTenen, a Takxe
B 061aCTN HayYHbIX NCCIeA0BAHNN.



